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ON THE USE OF SURNAMES IN POLISH NEWSPAPER
HEADLINES

K POUZIVANI P RIJMENI V POLSKYCH NOVINOVYCH TITULCICH

Prisptvek se zabyva frekvenci a funkdfijmeni objevujicich se v novinovych titulcich.
Zarover poukazuje na skuteost, Ze vysadni postaveniijmeni jako jednoho z osobnich
prav ¢lovéka je neustale ohroZovano, a #oje mozné fispéni médii k tomuto procesu.
Clanek si klade za cfesit takové otazky, jako jsou: charakteristikairgsedialniho jazyka
(hlavre jeho hovorovy charakter a tendence ke zvySovaaig@&mosti projevu), gijmeni
jako jedno z osobnich prav, nebidjmeni v kontextu etikety. Hlavnim zdrojem jazykbeé
materialu pro analyzu se staly novinové titulky Zgené na Siroké publikum, jaké se nacha-
zeji napiklad v periodikdch Gazeta Wyborcza, Gazeta PolSkaeczpospolita, Polityka,
atd., a analyzovani tiskovych vzarkkteré probihalo v obdobi od Unora &ervna 2014.
Zda se, Ze podil novinovych titdikobsahujicich fijmeni se ve zkoumanych novinach a
¢asopisech lisi. Tento druh titdlfe nefasgji pouzivan v novinach Gazeta Wyborcza, pro-
toZe obect znama fijmeni jsou velmi dinna k upoutani pozornostien&e (jako nejastji
pouzivana fijmeni se jevPutin, Kaczyiskia Tusk.

Keywords
the media, press, colloquialization, newspaper livees] surnames

Linguistic thinking about media language/olves the study of the subject from a
broad perspective that embraces a variety of disefpsuch as sociolinguistics, text
linguistics and the meaning-text theory (MTT), gegy (genre theory), stylistics,
pragmalinguistics, linguistic worldview theory (LBWystemic functional linguistics,
statistics, and also onomastics. It is not easyffier a systematic account of the lan-
guage of contemporary media: Stanistaw Gajda atesnie do so using a “linguistic
melting pot” metaphor that “...conveys the idea oigliistic, stylistic and discourse
complexities of mass communications”."New media have changed and revolu-
tionized the society, culture, communication antylaage; they have also transformed
the existing models of communication in their sbaspect. According to Matgorzata
Kita, “[l]inguistic hodgepodge characterizing theedm as well as the eclectic,
accidental, even chaotic nature of ‘media languagay be related to another change

D All inline citations in the text are translatedarEnglish; the original quotations in Polish
would be provided in footnotes: “...wyt@ ona ide wielosktadnikowdci ich jezykowej, sty-
lowej i dyskursowej oferty...” (S. Gajda, Media tylewy tygiel wspoitczesnej polszczyzny.
In: J. Bralczyk- K. Mosiotek-Ktosiiska /eds./,gkyk w mediach masowych, Warszawa 2000,
p. 19).
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that has occurred in the function of mass medimeltg, to the fact that the role of
informant/guide was superseded by the role of aiter”?

Mass culture (promoted mainly by mass media) haslymed a typical media
language that is generally simple, emotionally redrk(especially by valuative
expressions), emphatic, and rather primitive duslam syntax and reduced lexis.

The media popularize a kind of speech that is fedusn consumption and on
profits from the mass-produced programmes/textis€guently, communicating a
message must be attractive merchandise, which ntleangery often manner prevails
over mattef) Much of this appeal is owed to a catchy headline.

The purpose of this study is twofold: to determthe role and importance of
surnames in newspaper headlines, and to revealhbairestigious status of surname
as one’s personal right has been threatened, aoga bxtent by the media. This may
be achieved by directing the attention to the feilig areas: specific features of media
language (in particular, colloquialization and adency to enhance the forcefulness of
linguistic expression), surname as a value, anchasnes in the context of the
customary code of polite behaviour (etiquette). Taigonale for such investigations
seems to be well articulated by Robert Mrézek, witote: “[tlhe fact that the
functional-communicative aspect of proprial langeidgas moved to the forefront of
academic interest over the past ten years shouldidgidighted as an innovative,
interdisciplinary trend developing in Polish onomizs.>

The source of linguistic data for the present stwéys a corpus of nationally
distributed mass-circulation Polish newspapers amabazines reaching a broad
audience and playing an opinion-forming role, sash Gazeta Wyborcza, Gazeta
Polska, Rzeczpospolita, Polityka, Nasz Dziennik,rd8p Newsweek, andNajwyzszy

2 “Tyglowos¢ jezyka w mediach’ — wielosktadnikowéi przypadkoweé¢, a nawet chaotycz-
nos¢ — maze pozostawaw zwigzku z ing zmiary, jaka dokonata siw zakresie funkcji me-
didw: zasgpienie roli informatora, po €%ci tez nauczyciela czy przewodnika, galostawcy
rozrywki” (M. Kita, Sktadniki gzykowego tygla medialnego. In: M. KarwatowskaA. Si-
wiec /eds./, Przeobtania w gzyku i komunikacji medialnej na przetomie XX i XXtieku,
Chetm 2010, p. 273, 277, 283; S. Gajda, o. c. te Ad.

® W. Pisarek, 1ll Forum Kultury stowa. In: J. Brayjtz— K. Mosiotek-Ktosiiska (eds.), gzyk
w mediach masowych, Warszawa 2000,4..5

Y K. 0z6g, Zmiany we wspotczesnynaziyku polskim i ich kulturowe uwarunkowaniazgk
a Kultura 20, Wroctaw 2008, p. 66.

® “Uintensywnione w ostatnim dziesioleciu eksponowanie aspektu komunikacyjno-
funkcjonalnego skiadnikéw sfery proprialnegzyka zastuguje na szczegolne podlarie
jako innowacyjny interdyscyplinarny rys badawczypolskiej onomastyce”. (R. Mrézek,
Innowacyjné¢ onimiczna a innowacje badawcze. In: A. {ilowa — B. Czopek-Kopciuch-
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Czas, as well as tabloids: Angora, Fakt, Super &g all issued in the first half of
2014. Quality newspapers such as Gazeta Wybor@agzRospolitagr Polityka were
digested on a regular basis, whilst other titlesewexplored less frequently, mainly
because the occurrence of surnames in their heasdiims quite low. The sampling
also embraced the headlines of informational texblished in online issues of
Gazeta.pl and Wyborcza.pl in the first quarter @2

An important part of the discussion on media laggubhas been the question of
colloquialization and its impact on linguistic et&fte. The pursuit of communicative
attractiveness resulted in the spread of all ptessitanifestations of colloquial style
that mushroomed in the media. According to Mariajtékp “...from a textual per-
spective, the colloquiality of language is moreaative communicatively because it
imparts a sense of interpersonal communicationadiogvs a message veer from the
abstraction and impersonality of formal writing s targeted communication (oral
or written) characterized by concrete, vivid, cleat expression grounded in personal,
everyday experienceé”. The engaged, undistanced voice encourages iriara@hd
fosters civic conversation on socially and/or pcdily important (“hot button”) issues.

The nonchalance of expression, so widespread imgdia, is manifested in, by
way of example, a nonchalant attitude to the rofes language, which in itself is not
surprising at all in everyday, informal spe€tfhis nonchalance affects also the
standards and conventions of linguistic behaviouf i signalled by the use of terms
of address: the forms pertaining to official etiiegor protocol) are superseded by
informal ones, with the result that the distancevieen the speaker (addresser) and the
hearer (addressee) is shortened, if not eliminGtedthe use of certain addressative
forms, diminutive forms of names or solely surnantée omission of titles, first
names or other nominal forms of address).

It was thought that colloquialization of languageuld make journalistic writing
more appealing to the reader by adding emotionkucmg to the message and by
reducing/eliminating distance between the addremséthe addressee. However, such
innovations, or stylistic and marketing tricks apras no longer sufficient when new

K. Skowronek /eds./, Nowe nazwy wiasne. Nowe tengebadawcze, Krakow 2012, pp.
21-28).

® «  _potocznd¢ rozpatrywana na ptaszeaye tekstu zyskuje na komunikacyjnej atrakcyj-
nosci dlatego,ze pozwala nadawawypowiedziom znamiona komunikatéw skierowanych,
nastawionych na kontakt z drugim cztowiekiem, ahvada ucieczle od abstrakcji w stran
mowienia (pisania) konkretnego, ktére jest blistoelziennemu daviadczeniu, obrazowego i
zaangaowanego”. (M. Woijtak, Potoczié w tekstach prasowych. In: G. Szpila (edggyk
trzeciego tysiclecia Il. $zyk a komunikacja 4, Vol. I, Krakéw 2002, p. 324).

) G. Majkowska- H. Satkiewicz, gzyk w mediach. In: W. Pisarek (ed.), Polszczyzn@020
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factors emerged that affected media consumptian @mpetition in media market).
Because of that, the need of the moment was teaserthe expressive potential of the
language. Thus, it was the expressive marked phithe¢ became the attention-grab-
bing carriers of meaning in headings, subheadisgsilers or even news Over the
last years, enhanced expressiveness (expressikednass) has been one of the most
prominent features of today’s media language. Otefy this escalating tendency is
not entirely positive and it is difficult to prediaow if it is likely to slow down. A
good example illustrating the phenomenon in quastan be (Polish) newspaper
headlines structured around surnames, suchPaisn swinig ham odptaca(Gazeta
Wyborcza, 26. 3. 2014, henceforth GWgjna narada szabel PutingGW, 6. 6.),
Diabetl Tusk zakradt sido WatykanuGW, 20. 5.),Mafia i partia Donalda Tuska
(Gazeta Polska, 4. 5.),Orban bierze wszystk@azeta Polska, 9. 4 Komorowski
czci Sowietow(Gazeta Polska Codziennie, 27. &pgczyiski nie meée siedzié na
bagnetach(Rzeczpospolita, 27. 4.JJak Hofman dusi pstwo (Fakt, 1-2. 3.), Czas
dziata na korzy¢ Putina(Newsweek, 2430. 3.).

In the first place, newspaper headliiahould be catchy and grab the attention of
a potential reader. A headline must attract thdeeawithout leading them astray and
express the central idea of the article in a cengist amazing manné?. In the
surname-containing headlines, it is the anthropoifgnd the context in which it is
used) that entices the reader to read on.

Oredzie o staniegzyka na przetomie tysgileci, Krakow 1999, p. 184.

® G. Majkowska- H. Satkiewicz, o. c. in note 7, p. 185.

% Newspaper headline is “...a printed title (alonghwppbssible headings and subheadings) of
a piece of journalistic writing an article, column, or section in a newspaper oragazine”
(...). As a subcategory of nomina propria, newspdadline is a part of communication
process, serving the identifying function chardster of proper names and, most of all, the
informative function as it specifies the meaningtlod designated entity by explaining what
the article is about or highlighting its centrakad atmosphere etc.” (“...wydrukowany tytut
Iwraz z ewentualnymi nadtytutami i podtytutami/ veypedzi, dziatu lub rubryki w czasapi
mie”./.../ Jako subkategoria nazw witasnych petpracesie komunikowania nie tylko funk-
cje oznaczania pojedynczych indywiduéw wdava nazwom wiasnym, ale przede wszystkim
funkcje informowania o samym desygnacie precyeujes¢ artykutu lub uwydatniajc gtow-

nag mysl, nastroj) W. Pisarek, Pozéiprag po nagtéwkach. Nagtdbwek wypowiedzi prasowej
w oswietleniu lingwistycznym, Krakow 1967, p. 4; W. BRigk, Tajemnice nagtdwkow praso-
wych. In: S. Urbaczyk (ed.), dzyk polski. Poprawn& — pickno — ochrona, Bydgoszcz 1969,
pp. 62-63).

19 3. Stawnicka, Innowacje frazeologiczne we wspdoyeh nagtéwkach prasowych. In:
M. Dabrowska (ed.), gzyk trzeciego tysiclecia Ill. kzyk polski i gzyki obce — kontakty,
kultura, dydaktyka, Krakéw 2000, p. 207.
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A comparison of newspaper headlines from beforeQ :9h the headlines used
today reveals that they differ significantly: therrher employed official, formal lan-
guage and were characterized by a balanced solenvigirkedly different headlines
(in terms of both content and form) were firstaaluced by Gazeta Wyborcza. Clever,
lexically vivid, witty, even intriguing, and appantty encouraging reader engagement,
Wyborcza’'s headlines stood out from the othershatdnset of the post-communist
era’ Gazeta Wyborcza still has some edge, for exampleeiquent occurrence of
headlines whose structure contains a surname (oocedly coupled with a first name,
or a first name alone), especially one that woulsbghe attention in an instant: by
way of example, in the issue of 5. 6. 2014 thereewas many as Six surname-con-
taining headlines@bama Dziekuje Polskq Udany debiut PoroszenkKurski ma de¢
polityki; Nie kedzie pomnika Kaczgkiegg W co gra Wiadimir PutinOrban atakuje
po wyboracly; the same number of such headlines appearee iisshe of 16. 6. 2014
(Ukrainski partner Kwaniewskiegp U kogo pracuje Kwniewskj Kwasniewski i
podejrzany interesTuska boj o energj Prawica, ktéra rozumie racje Putin&ekrety
misji Edwarda Snowdena

Names of very well-known and recognizable persoaoskwvell as attention-grab-
bers. It may seem that a significant concentratbrsurname-containing headlines
(e.g. a few of them in one issue) gives an impoessif a standard strategy — for
example, in GW issue of 21. 5. 2014 one may fira fibllowing: Putin kusi Chiny
gazem Wiadimir Putin szuka szgxia w Chinach Wybory w cieniu Putingin the
context of the 2014 European Parliament electionsPoland), Obamo, poluzuj
Kubaiczykom Kaczyiskiego prawo teobowyzuje Achmetow przeciw separatystom
(about an Ukrainian oligarch and billionaire, Ridathmetow). A surname may also
signal the problem touched on in an article.

It is not astonishing for the readers that newsp&eadlines employ only sur-
names since referring to people by their last naomég has become a standard practi-
ce, e.gKaczyiski, Tusk Obama Putin. The democratization of social (and linguistic)
conventions of politeness that appeared in Poldmagawith the democratization of
political regime is evidenced by egalitarian atté#s to verbal behaviours, such as the
tendency to shorten the distance in verbal intemactMatgorzata Marcjanik once
stated that today’s etiquette and patterns of guudiss seem to be the triumph of vul-
garity. As she had it, “[t]he intelligentsia’s mdd# behavioural code that | naively
wrote about in 1993 is now being in decline”. Asaéems, social norms of behaviour
governing the forms of talking about other peoplm -all types of communication —

D). Kamiaska-Szmaj, ¢zyk wiadomdci prasowych przed rokiem 1989 i po roku 1989,
Poradnik g§zykowy, 2001, Issue 1, pp.-340.
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have become pauperized. It has become an accepstaldard to refer to others —
including political figures — by their surnames,thaut a first name, formal title,
position etc. (e.g. Kacagki, Tusk, Obama), or by a personal pronamnoni (‘he’,
‘they’). The former prime minister or the late RbliPresident are simply referred to
individually as Kaczor, and jointly — Kaczof¥.

Such a convention of using surnames stands in dppoto a long-standing
Polish tradition, according to which surname is therier of a person’s moral values
and a family heritage; surname constitutes a mepalitual and aesthetic value. In the
Polish law, surname is treated as one of the patsights. Dating back to the 15
century, this stance has a centuries-long histarshe 18' century Polish legal code
(known as the Zamoyski Code) the punishment fooraritted or attempted crime
was the deprivation of a family of its surnafie.

Today, the questions concerning surname are regula specific provisions of
the civil law. A social and legal institution, asNvas one of the personal (moral)
rights, last name is also part of a public imaga pkrson, which means that it may be
good or stained, and bring honour or disgrace. Ating to Zofia Kaleta, in Polish
culture a name has been more valuable than mapgopkrty and even than life, and
since the 18 century it has been equated with honour and dignithe indicators of
morality. She also stated that “/.../ [i]t is of Jiienportance for the Polish culture that
such an attitude to the surname has lasted thrawghw whole history and remained
unchanged until the presenf).Unfortunately, the last question, as it seemsuyishbe
subject to strict verification. Irrespective of tleeidently positive outcomes of the
dynamic socio-political and economic changes (ne.democratization of life) and the
liberty of speech, there have also been some dattath effects on, for example,
certain spheres of social life, including the sghef such cherished values as a name
with its status of one of the personal and morits. The centuries-long tradition was
seriously violated within an unbelievably shortipdrof time.

12) “Inteligencki model zachowagrzecznéciowych, o ktérym naiwnie pisatam w 1993 roku,
jest w defensywie”. (M. Marcjanik, Wielkie zmianyzyjda jutro. O przemianach wzyko-
wych obyczajach grzeczémowych, &zyk a Kultura 20, 2008, pp. 91, 9&aczory (the
“Ducks”) — a derogatory nickname referring to thackyhski twin brothers (and based on the
similarity of their surname té&aczka a Polish word forducK: Jarostaw Kacayski — the
leader of the PIS (“Law and Justice”) Polish poéti party and the former prime minister;
Lech Kaczyiski — the late President of Poland, died in a plamash near Smaisk in 2010.

13 S. Grzybowski, Nazwisko i jego staéojako elementy identyfikacyjne w dawnym prawie
polskim, Onomastica lll, 1957, p. 504.

14)«_..1 Dla kultury polskiej istotne jeste taki stosunek do nazwiska pozostaky przez
caly nasa histork i jest aktualny take do dzisiaj”. ( Z. Kaleta, Nazwisko w kulturze gkikj,
Warszawa 1998, pp. 16165).
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For obvious reasons, newspaper headlines ofteareeaames of people who are
well-known or recognizable because of their funtdictitles, or certain important or
sensational events; in glossy magazines these srally names of the so-called
celebrities. Names of famous people are knownHeir thig communicative potential
— the more they frequent the headlines, the monswerthy is a problem. The type of
a headline where the name carries the heaviestniatose load is most often em-
ployed by Gazeta Wyborcza. A relatively rich exeifgplg material presented below
made it possible to identify the most frequentlydisurnames, to determine such
frequency and to define what role they play in camioating current affairs.

Selected examples from Gazeta Wyborcza, issue@laf. 2

19. 2.

27. 2.

1-2. 3.

3. 3.
11.
15. 3.

w

24.
25.
26. 3.

w w

12. 3.
17. 3.
31. 3.
2. 4.

Kaczyski walczy z wiatrakami; Po co Tusk byt wlae i na pogrzebie;
Po co Tusk antagonizuje

Czy Kaczyski bronit Jaruzelskiego; Macierewicz mirsi¢ z raportem;
W partii Ziobry polityka in blanco; Panie prezesmee pora na zimn
wojne domowy (despite the lack of a name, it is obvious thathlbadline
is about Jarostaw Kacagki)

Putin idzie na Symferopol; SzarPutina na Krym; Protasiewicz od-
chodzi; Amerykaska nadzieja tukaszenki; Chciatbyay¢ w Polsce
wysnionej przez Kuronia

Czy Putin chce wojny?; Putin odbezpieczgtgiet i gra va banque
Wyrozumiali dla Putina; Putin przepytujefszdyplomacji

Putin nas wzmacnia; Patrole Kats#yego; Tusk robi szpagat edizy
lewica i prawiy

Kamil Stoch krysztatowy cziowiek; Stoch mialeatu

Putin zbka Eurog z Ukrairg

Putin walczy o dusRosji; Putinswinig nam odptaca; Nie wie Kaciy
ski co proponuje nam na zdrowie; g8k Bandera na Majdanie; 105
rocznica urodzin Bandery; Spdiony debiut Baracka Obamy na bruksel-
skich salonach; Wactaw Radziwinowicz z Nagrddariusz Fikusa (a
GW journalist)

Nowa armia czerwona Putina (about Gazprom)

PIS sonduje arcybiskupa Gondeckiego

W Polskidziemy — weekend Tuska i Kaamskiego

Spoér o pomnik Kacagkiego; Olkowicz dostat nagrodTOK FM (as
further explained in the main text — a former judgaonel, the governor
of Koszalin prison); Kaczyski. Reaktywacja (Wraca prezes jakiego zna-
my. Jest najwiksz sita, ale i najweksz stabdcia swojej partii); Impe-
rialne Erzace Putina; Rydzyk ponad ewangelitumy Amerykanow
zgtosity st do Obamy po ubezpieczenie; Obama care
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7. 4. Orban gar, Unia ma ktopot

14. 4. Ukryty plan prezesa Kagmkiego; Zbrodnia smofska Macierewicza i
Kaczynskiego; Miller zaatakowat. Tylko SLD wie, jak je®Republikai-
ska recepta na Wiadimira Putina; Snowden miesza iemiackiej
polityce

23. 4. Putin obudzit nam NATO; Szwecja baj Biutina; Trzy panie Gosiew-
skie; Biden w Kijowie

26-27. 4. Putin zamrozi zielanwysp; Tusk stawia na europejslsolidarngc;
Rydzyk namaszcza do Europy; Snowden podtapia Googla

29. 4. Putin si odgraa; Lotwa nagipnym celem Putina; Waszyngton celuje w
ludzi Putina; Chiskie torebki nie zaszkodzArturowi Debskiemu?;
Cameron demonstruje socjalne eldorado

5. 5. Wszystko przez tego Tuskazidhdera

7.5. Kosz od UJ, bo Barroso promuje gender (abfwaitrefusal by the The
Jagiellonian University to award its honorary doate to M. J. Barroso)

10. 5. Dyktatura Putina to pragek; Michait Borisowicz Chodorkowski
cztowiekiem roku 2014 Gazety Wyborczej; Michait Bawicz

16. 5. Ukrahski partner Kwaéniewskiego; U kogo pracuje Kwmiewski;

Kwasniewski i podejrzany interes; Tuska bdj o engrdtrawica, ktora
rozumie racje Putina; Sekrety misji Edwarda Snovaden

17-18.5. Wielkie Wgry Orbana; Chwiejna Unia, zdecydowany Putin

20. 5. Diabet Tusk zakradiesilo Watykanu

21. 5. Putin kusi Chiny gazem; Wiadimir Putin szuszczscia w Pekinie;
Obamo, poluzuj Kuh&czykom; Achmetow przeciw separatystom; Ka-
czynskiego prawo teobowigzuje; Wybory w cieniu Putina

28. 5. Pogrzeb Jaruzelskiegap@avowy i z msz; Bo Sikorski nie jest kobigt
(jako kandydat na szefa w UE)
5. 6. Obama: Dzkuje Polsko; Udany debiut Poroszenki; Kurski masado

polityki; Nie bedzie pomnika Kaczyskiego; W co gra Whadimir Putin;
Orban atakuje po wyborach

6. 6. Kongres wiedsski Putina; W Normandii z Putinem; Tajna naraddsta
Putina

7-8. 6. Putin wraca na salony; Putin chylveéenmie lubi (xemilew); Poroszen-
ki misja ostatniej szansy; Czy emy polega na Obamie

9. 6. Suttan Kaczski; Obama ratuje dezertera; Poroszenko na “taéilikét
na nowo od nowa; Czy premier Donald Tusk postawkaraisarza Bie-
leckiego.

Out of the 100 quoted GW surname-containing heed)i80 featured the name
Putin, 12 —Kaczyiski, and 7 —-Tusk Several other surnames seem to appear regularly
on Gazeta Wyborcza’'s pages, including headlings {kose of Polish political figu-
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res, such aMiller, Macierewicz Sikorskj Palikot, Waksa as well as the names of
foreign politicians:Obama Orban PoroszenkptukaszenkoBarrosq Cameron Bi-
den Snowdeh Occasionally there appeared a panoply of naroesnapanying some
incidental and unexpected affairs — for examplk&ajron, Jaruzelski Kurski,
Kwasniewskj Protasiewicz Chodorkowski Achmetow(e.g. Cameron demonstruje
socjalne eldoradpUkrainski partner Kwaniewskiegp U kogo pracuje Kwsniewsk]
Kwasniewski i podejrzany intereRogrzeb Jaruzelskiego pstwowy i z msg.

Over 95 % of headlines contain only a surname rdtren a full name. This is a
deliberate strategy since such headlines are shan® hence more dynamic. Full
names are used only sporadically and usually iereeice to well-known figures (e.g.
W co gra Wiadimir PutinSp&niony debiut Baracka Obamy na brukselskich salo-
nach, only sometimes to lesser-known politicians (€briskie torebki nie zaszkagz
Arturowi Debskiemu?, there were also few instances of three-part safiest name,
patronymic, and a surname) ashichait Borisowicz Chodorkowski cztowiekiem roku
2014 Gazety Wyborczdylichait Borisowicz(patronymic — a name derived from the
name of the owner’s father or paternal ancestor itha hallmark of the Russian
naming practice — is used to show respect for #reqm being referred to); the use of
full names accompanied by formal titles and fundi@s exceptional, as il€zy pre-
mier Donald Tusk postawi na komisarza Bieleckiego

In Rzeczpospolita and Gazeta Polska the surnameinorwg headlines appear
definitely less often than in Gazeta Wyborcza, that repertoire of names is almost
identical. In the period under scrutiny the mospydar ones seemed to be Kagghi,
Tusk, and Putin.

Rzeczpospolita (2014):

19. 2. Recepta na Kaamkiego czy Tuska

27. 2. Upychanie Jacka Rostowskiego

3. 3. Putin grozi wojn

4. 3. Inwazja Putina uderza w gietd

10. 3. Polscy obriecy Putina; Zrobmy Putinowi test z matmy

11. 3. Gowin nie dat siskust Ziobrze

24. 3. Donald Tusk ptaci cerza swoy bylejaka¢

26. 3. Kolejne pozwy Michata Tuska

23. 4. Piechodski kontra Szczurek

7. 5. A j&li Piskorski nie kikamie?; Jarostawowi Kagskiemu do sztam-
bucha

25. 5. Kaczyjski nie mae siedzié na bagnetach; Kim Pan jest, Panie Mikke

Gazeta Polska (2014):

11. 3. Rzd Kaczyiskiego na wypadek wojny

24. 3. 100 mld dolaréw zaptacimy Putinowi
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26. 3. Tusk zamggza strachliwymi Polakami; Co Tusk wie o wojnie;z&r
proscie za szkalowanie generata Btasika; Zemsta za askowanie
sedziego Milewskiego

9.4. Rad Tuska ma kilopot z wiarygodéma; Orban bierze wszystko

23. 4. Nacjonalizm gtowny towar eksportowy Putina

7. 5. Brunatni terrogei Putina. Rosyjskie lobby faie w sik

14. 5. Tusk twardo przy Putinie; Mafia i partiaiadda Tuska; Schetyna psuje
kampang PO

Gazeta Polska Codziennie (2014):

18. 2. Kaczyski odpowiada Tuskowi; Kacagki chce debaty Tusk ucieka;
Tusku, znajd sobie inne zafie

19. 2. Tusk na debat Kaczyiskim wysyta Artukowicza

26. 2. Europejskie mrzonki Tuska

1. 3. Protasiewicz musiat odé&j Putin nie odpsci

3.3 Putin pogizy polsky gospodark; Nastpnym celem Putina nie by
Polska

25. 3. Polityka Lecha Kacagkiego uratowataby Ukragn

27. 4. Komorowski czci Sowietdéw; Kryzya bkrainie ju nie shizy Tuskowi;

Dwa filmy o prezydencie Kacagkim; Waksa i papie.

This strategy was hardly used by Polityka in 2044d( not at all in 2013);
interestingly enough, some headlines given in #iet of contents differ from those
inside the magazine, as in:

26. 3-1. 4. 2014, table of contentStabe strony imperium Putinpage 12 inside:
Dmuchane imperium

21-27.5.2014, table of content®/szystkie kiopoty Kwaiewskiegp page 16:
Kwasniewski na dzikich polagh

28. 5-3. 6., table of contentsWojskowy Jaruzelski: mniejsze ,zlmside:
Mniejsze zto, wksze dobrp
4-10. 6., table of content®rezydent Komorowski w ofensywiaside:

Klucznik z patacu

In Polityka, the practice of giving a surname-canitegy headline in the table of
contents is probably motivated by its attentionbipiag potential. A similar phenome-
non was noticed by Katarzyna Sitkowska as regdrelfieadlines of TV News: “[ijn a
given communication community, one object is usudksignated by one name. It
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happens, however, that a journalistic material dmasalternating title in an opening
preview and when it is fully presented.*®.

For comparisona random sampling was performed of other newspépes
whose headlines contain surnames, all issued id.20Was found that the headlines
of this type were rare, but structurally they rebkad the ones in Gazeta Wyborcza — a
leading paper in this respect:

Newsweek

24-30. 3. Czas dziata na ko&yPutina

7-13. 4. Tajemnice domu Jaruzelskich

Najwyzszy czas

5. 4. Putin wywota wojefl?; Ukranskie cele Putina
Woprost

22-27.4. Upadta Jagna (corruption scandal involagna Marczutajtis)
Nasz Dziennik

16. 4. Krutow walczy o Donieck (in the main teWtasilij Krutow)
Angora
23. 3. Kogo wita Donald Tusk? (M. Kafiski do PO); Kamiski w PO, czyli

polityczny transfer roku; Jak Bisiew?; Radowy szpital zepsut
Kaczynskiemu eke; Tusk namawia do zerwania z Rpgpreaking with
gas dependence on Russia)

30. 3. Matki chorych dzieci okupge Sejm zaatakowaty Donalda Tuska; Pro-
testupcy rodzice odrzucili propozygjTuska

13. 4. Admiratorzy Putina

27. 4. Swiat wedtug Putina.

In snappy headlines of gossip magazines (tabloitt®), names of politicians
appear next to the names of celebrities:

Fakt

1-2.3. Protasiewicz byt jak cham; Jak Hofman dwgispvo; Artukowicz robi
porzadki; Kaczyaski ponagla premiera; Stochowi nie zabraknie sit na
skoczni; Doda i Urbiaska nagle sipolubity

7. 4. BOR pilnuje corki Jaruzelskiego

19 “W danej spotecznii komunikacyjnej jednemu obiektowi nadaje sivykle jedm nazve.
Zdarza s jednak,ze materiatl dziennikarski ‘nosi inny tytut, gdy jegapowiadany na
pocatku serwisu, i inny, gdy jest prezentowany w éato.”. (K. Sitkowska, Czy tytuty
“newsow” g hazwami wiasnymi? In: R. Lobodka (ed.), Nazwy wtasne a spotetzisvo,
Vol. |, Ltask 2010, p. 82).
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10. 5. Przybylska ma nawryzure; Kaczyaski ubtagat 3, zeby przetayta roz-
wad (his niece, Marta)

20. 5. Pawlak girozwiodt; Piskorski pcha sido Brukseli

Super Express

25. 3. Putin chce nam oddawow; Artukowicz zatuje emerytom na leki

12-13. 4. Jaruzelska miatagtia przed generatem

16. 4. Kté chce zaki Kask Tusk (a diminutive form used to shorten the
distance); Tusk to klamca. Ktamie w wielu sprawach

20. 5. Kto payczyt Kaczyiskiemu; Cata Polska podziwia odvweaduchy.

In the opinion of many linguists studying mediagaage (supported by the above
examples), today’s newspaper headlines (the surfieatering ones included) are
characterized by structural compactness (most émtgare two- or three-word structu-
res), simple syntax and the prevalence of affirmesti as inPutin se odgrata, Wyro-
zumiali dla Putina Admiratorzy PutinaTusk to klamcaKaczyiski ponagla premiera
Rydzyk namaszcza do Eurppyterrogative, imperative or exclamative forms seem
rather incidental (e.dA jesli Piskorski nie ktamie?Jak Breniew? Skyd Bandera na
Majdani€?, Obamo, poluzuj Kubazykom/GW 21. 5. 2014/Prezesie Kaczgki,
opamgtaj ich Pan!GW 3. 6. 2014)Kto payczyt Kaczyskiemu?Fakt, 20. 5.U kogo
pracuje Kwaniewski?/GW, 16. 5./), information compression (also byaane itself),
deliberate lexical choices to evoke positive/negatissociations, the use of colloquial
forms pertaining to different varieties of a langadregisters, jargons, sociolects etc.)
as well as neologisms, borrowings, sayings, praerbinged words, puns and
metaphors serving an expressive purpose Wsgystko przez tego Tuskazebdera
IGW 5. 5. 2014/Wreszcie Polak prymasem Polgkameness of the surname and the
ethnonym: a Polish archbishop Wojciech PolalGW 19. 5./,Imperialne Erzace
Putina/GW 2. 4./;Wiktoria Viktora OrbandGW, 2. 4./).

The apparent rhetoric of confrontation used by thedia has also infected
newspaper headlines, as evidenced by the growipgladty of military languagé®
The surname in a headline indicates individuals whbee a threat, as i€zy Putin
chce wojny? Putin odbezpieczyt pistolet i gra va banq@Ww, 3. 3.), Patrole
Kaczyiskiego(GW, 15. 3.) Putin wywota woja? (Najwyzszy Czas, 5. 4.Rutin grozi
wojng; Kaczyiski nie mee siedzié na bagnetact{iRzeczpospolita 3. 3.; 25. 5Butin

1) The militarization of language would mean an egi&suse — very often unreasonably — of
military terminology (and military metaphors) infeeence to non-military designates (L. Zie-
linski, O szatach, ucieczkach z pola walki izndego rodzaju wojnach, czyli o militaryzaciji
wspotczesnegoegyka polskiego. In: M. Bbrowska (ed.), gkyk trzeciego tysiclecia IlI.
Jezyk polski i gzyki obce — kontakty, kultura, dydaktyka, Krakdbw0BQ p. 245.
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idzie na SymferopplSzata Putina na Krym(GW, 12. 3.),Miller zaatakowal(GW,

14. 4.),Waszyngton celuje w ludzi Putit&W, 29. 4.)Orban atakuje po wyborach
(GW, 15. 6.),Brunatni terroryci Putina(Gazeta Polska 7. 5.). As shown through the
above examples, newspapers abound in the mossditiles describing one and the
same event; in these headlines it is the surnaatewt lure in the readers.

In newspaper headlines, surnames are given in tféaial, neutral form, by
contrast to the Internet discussion forums, whersumame is often offensively
twisted (examples found in online political disdossforums on the Onet.pl web
portal: Kwaczyiski, Ktamczyiski instead of Kaczjski, the leader of Law and Justice
IPIS/, Bredziski instead of Brudaski, a MP for PIS, Nabieralski instead of
Napieralski, a MP for the Democratic Left Alliank®LD/).*"

Online discussion forums hosted by certain webgi®ivPolityce.pl; niezaima.
pl; salon24.pl; fronda.pl) are being flooded by #wcalled “hate speech” (“nasty”
speech — “wredna mowa”, as it was dubbed by thiecasitof an article in Polityka of
19.-25. 2. 2014). We are now experiencing a sufgiemgatory language and verbal
abuse depreciating the value of one’s name, humija person (and their family) by
maliciously altering their nam@.g. ‘bul Komoruski, an illiterate moron”). This state
of Polish-Polish war results in the lack of anyrsldlasystem of values. This upward
trend is fuelled by Internet mob mentality favogrithe sweeping rejection of hierar-
chies, authorities, criteria of achievement, orvhkie of education and expertie.

The way people feel about being judged by othelsnigs to the intimate domain
of emotional experience. For each of us, our nawgually important as the opinions
of others that, more often than not, affect alsuoilia members with whom we share
the surname. Thus, placing the commonly known naingepublic figure (a politician,
public official or officer, the head of state, orcalebrity) in a negative context in a
newspaper headline that is visually highlightedtlom page, affects the personal and
social well-being of the person in question, ansbabf their family. Based on the
frequency of using surnames in newspaper headlinesay seem that journalists,
especially in the yellow press or under competitueumstances, do not care about
real people behind the surnames — for them, a mramathing but a commaodity that is

17 See: W. Lubg Nazwy whasne w funkcji perswazji polityczne. Intuc — M. Pogtddek, W
przestrzeni komunikacyjnej nazw wiasnych i pospoht Ksega jubileuszowa dedykowana
Profesorowi Robertowi Mrozkowi, Katowice 2012, g)5-507. Purposely formed, depre-
ciative soundalike names referring to well-knowritmeans: Kwaczyiski < kwak& (= to
quack),Ktamczyiski < ktama (= to lie), Bredziiski < bredzé¢ ‘mowi¢ bzdury’(= to blather,
talk rubbish) Nabieralski< nabieré ‘oszukiwa’(= to con, to have sb on).

8 M. Janicki— W. Wiadyka, “Polityka”, 1925. 2. 2014, pp. 146. Komoruski— a depre-
ciative soundalike name referring to Bronistaw Kaoweski, the President of Poland.



Stati 75 tA®nomastica LVI

used (although without permission of the owner)past of advertising because it
attracts attention.

A surname (although meaningless in itself) usedewspaper headline may serve
an informative and emotive functibhsince it signals a problem, a given field, type of
activity or a real fact. The informative role caa berved even by a lesser-known
name, provided that the described situation is lizigbpical on the political stage
(where, by the way, these people tend not to sty long) — for exampleRrota-
siewicz musiat odéf (Gazeta Polska Codziennie, 1. R)ptasiewicz odchod£{GW,
1.-2. 3.),Protasiewicz byt jak charfFakt, 1.—2. 3.). Today hardly anyone remembers
this politician, an Eurodeputy for the Civic Platio (PO) party, who disgraced him-
self at Brussels airport. The frequency of a sumamnewspaper headlines depends
on the importance and topicality of events: forragée, in 2014 the name of Russia’s
president, Vladimir Putin, made newspaper headlatemst all year long. In 2015 its
popularity is not likely to drop due to the Rusklkraine conflict (e.g. the headlines in
digital media, such a$?utin jgdrem mocny w ten czas wielkanockyyborcza.pl, 6.
4., Krotka lista gagci Puting Wyborcza.pl, 7. 4 Putin nie ma wschodniej Europie nic
do zaoferowania Gazeta.pl, 6. 4.). Other surnames that conslgteartid rather
regularly frequented the headlines included thathef former Polish prime minister
Donald Tusk (currently President of the Europeamur@€d), and that of Jarostaw
Kaczynski, the leader of the main opposition party Lawl daostice (PIS).

Communication that makes use of proper names te gifective because a given
surname can grab and hold (at least for a momaetyaader's attentio?? This a
priceless quality in today’s world of ruthless catipon. Repeated occurrence of a
certain surname in a negative context in the heasliof different newspapers may
develop into a stereotype or some kind of lingaiktbel associated with this surname:
for example, such names ldaczyiski, Tusk or Putin are beginning to evoke negative
connotations (‘the bad guy’). On the other handdess too often bombarded with a
given surname may probably get bored, and henceaime would lose its appeal.

Ldacewicz@interia.pl
University of Bialystok

M. Curie-Sktodowskiej St 14.
15-097Biatystok

POLAND

19 M. Rutkowski defines them axctive functionghat explain the existence and character of
names; see: M. Rutkowski, W§pha charakterystyka funkcji nazw wiasnych, Onongasti
XLVI, 2001, p. 8.

20) Cf. K. Skowronek- M. Rutkowski, Media i nazwy, Krakéw 2004, p. 161.



