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RESTAURANT-NAMING PRACTICES IN JORDAN

This study investigates the names of 655 restaurants in Jordan. The restaurant names 
for the corpora were collected from three different online sources. The results show 
that various naming-patterns (i.e. markers of geographical areas and colloquialism 
in Jordan, Arab-Islamic cultural heritage, European, including Turkish, and Asian 
stereotypes, Americanisation, and personal names) are behind the restaurant-naming 
process in Jordan. The findings of the analysis indicate the diversity within contem-
porary Jordan’s culinary tradition and delights (e.g. Arab Middle Eastern, American, 
Italian, Turkish, Indian, and Chinese).
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Introduction
In Jordan, the local restaurants offer a diverse range of cuisine (e.g. Arab Mid-

dle Eastern, US American, Italian, Turkish, Chinese, and Indian) (Bradley, 2006). 
There are approximately 20,000 restaurants in Jordan (Almadinah News, 2018), 
this being a particularly high number in comparison to other types of retail estab-
lishment in Jordan. In the recent two decades, this is not surprising, as it is a cultural 
norm in Jordan to have breakfast, lunch, and/or dinner outside home and modern 
and traditional restaurants seem very attractive for many Jordanians (Alomoush, 
2021), although Arab culture values home cooking and activities in the home as 
those are connected to hospitality. Equally important, in order to satisfy the needs 
of tourism, restaurants with different styles of cuisine are available everywhere, 
and “the number of tourist restaurants”, 80% of which were “approved and clas-
sified under the national classifications scheme”, have “almost doubled” in recent 
years (Jordan Ministry of Tourism and Antiquities, 2011, p. 13–29). In the capital, 
Amman, a great range of restaurants serving both Arab and international cuisine 
are available in different parts of the city, including but not limited to the districts 
of Jabal Amman, Shmeisani, and Abdoun. In addition to the many Levantine cui
sine restaurants, such as Reem Albawadi ‘Dorcas Gazelle’ and Tawaheen Alhawa 
‘Windmills’, there are several top-end western restaurants (e.g. Whispers and Ro­
mero Restaurant) and several Asian restaurants, such as Shanghai Restaurant and 
Restaurant GuangZhou. Probably to attract as many as tourists as possible, hotels 
in Amman and other cities have a wide range of restaurants (e.g. Mediterranean 
and Chinese) (see Bradley, 2006). As far as the owners of the US American, Chi-
nese, Turkish, and Italian restaurants are concerned, there is a high probability that 
they are run by Jordanians (see Alomoush, 2015).
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The current study explores the naming practices of 655 restaurants in Jordan,1 
contributing to the published literature on restaurant-naming practices in order to 
help determine whether there are similarities to be found with the findings of the 
relatively few existing studies on restaurant-naming practices. Chen (2018, p. 3) 
explores the naming of American Chinese restaurants in Los Angeles County, USA, 
showing “the diversity within the Chinese culinary tradition”. There are many 
studies on restaurant names in the linguistic landscape, but they are not mainly 
examined from the perspective of onomastics. Cook (2018, p. 27–28) argues that 
restaurants serving foreign cuisines attract the attention of “customers through 
their name signs”. Weyers (2016, p. 10) examines “several of Colombia’s chain 
stores and restaurants, many of which have English names” denoting “prosperity 
and status” in Medellín, Colombia.

The article is divided into four sections. Section 1 covers the cultural makeup 
of Jordan. Section 2 deals with the sources of data collected, criteria for the selec-
tion of data sources, and categories that emerged from the data. The next section 
presents the results of the data. Finally, the article concludes that restaurant-nam-
ing practices show diversity within Arab Middle Eastern culinary offerings and 
heritage.

Cultural Makeup of Jordan
Jordan is a homogeneous country with regard to religious identity. The over-

whelming majority of Jordanians (92%) are Sunni Muslims whilst the Christian 
population (6%), which is primarily made up of Orthodox and Catholic Christians, 
constitutes a small proportion of the Jordanian community (Phillips, 2013; Shoup, 
2007). With a population of approximately ten million, Arabs constitute nearly 
98% of the Jordanian communities. The other ethnic groups, such as Armenians, 
Chechens, Circassians, and Kurds, make up less than 2% of the total population. 
According to the Jordan Department of Statistics (2020), international visitors re
present a great diversity of nationalities, particularly from Europe, the USA, UK, 
China, Japan, Mexico, Canada, Australia, and New Zealand.

Arabic is recognized in the Constitution as the official language of Jordan, and 
even linguistic minority groups tend to use Arabic in most domains of life (Alo-
moush, 2021; Shoup, 2007). English is the most widely used foreign language, 
especially in commercial, educational, and medical settings. The widespread use 
of English can be attributed not only to the standing English holds both nationally 
and globally, but also to Jordan’s British colonial history (Stavans – Hoffman, 2015). 

1	 Interested readers are invited to contact the author should they wish to receive more informa-
tion about the data corpus.
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Accordingly, English and Roman script are widely used, particularly among the 
younger generations, the educated elite, and members of affluent classes. English 
is consequently also used by Jordanians to express refinement, social prestige, and 
modernity (Alomoush, 2015).

Methodology
In total, 655 restaurant names were gleaned from three online sources: the cus

tomer review website Tripadvisor, the professional review website Lonely Planet, 
and the image hosting website Flickr. Tripadvisor indicates a wide range of restau
rant-naming practices: 320 restaurant names (48.85%) were chosen from this site. 
In addition to customer reviews, it provides valuable information and details on 
types of cuisines (e.g. Levantine, Turkish, Italian, Japanese, and Korean) and spe
cial diets (e.g. halal and vegetarian). Lonely Planet also includes many restaurant 
names. In total, 105 restaurant names (16.03%) were selected from this site, since 
it provides information on the restaurants such as types of cuisine styles served 
(e.g. traditional, Levantine, Italian, and American) and even the favourite meals 
served by each establishment. Flickr displays thousands of images of commercial 
street signs in Jordanian cities (Amman, Aqaba, Irbid, Salt, Zarqa, and Karak), so 
a considerable number of restaurant names (120 out of 655, approximately 18.32%) 
was recorded from there. In north Amman, we also surveyed restaurant names in 
the areas of Shafa Badran and Abu Nusair, and recorded the names of 110 restau-
rants (16.80%) in March 2021.

Many steps were taken to make sure that the final restaurants selected for this 
investigation were reasonably if not statistically representative of the roughly 
20,000 restaurants in Jordan. One important step was to use a variety of data sourc
es. Another step was to ensure that each data source itself was comprehensive in 
its listings. Tripadvisor, for example, offers an uncommon diversity of restaurants 
that represent a variety of global cuisines (e.g. Middle Eastern, US American, and 
European, including Turkish) that are not available in other websites. Businesses 
that were identified as cafés or bars were systematically excluded from this inves-
tigation so the final sample only included restaurants. The image-sharing website 
Flickr was also utilized, as it contains the images of the 60 most commercial street 
food businesses (see Alomoush, 2015). Another data source used for this research 
was Lonely Planet. This reference was used because it lists the most well-known 
visited restaurants. Finally, we also visited the marketplaces involved and recorded 
all of the restaurants names in the areas of Shafa Badran and Abu Nusair. In the 
resulting sample of 655 restaurant names, the following six main categories emerged: 
1) markers of geographical areas and colloquialism in Jordan; 2) Arab-Islamic cul
tural heritage; 3) European (including Turkish) stereotypes; 4) Asian stereotypes; 
5) Americanisation; and 6) personal names. The methodological basis for this kind 
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of categorization is what has been previously published on the commercial written 
domain in Jordan (see Al-Naimat, 2015; Alomoush, 2015, 2021). It is also based on 
categories suggested by Chen (2018). Even though personal names (either first or 
family names) seem to be a very different kind of category than all the others, it is 
a characteristic feature of restaurant-naming practices in Jordan. It might be argued 
that some restaurant names may include a personal name and show European (in
cluding Turkish) stereotypes, but the category of personal names has been confined 
to specifically Jordanian names, whilst American or European personal names have 
been classified as Americanisation or European stereotyping respectively.

The naming category of Arabic-Islamic cultural heritage incorporates restau-
rant names indicating Jordan’s Arabic-Islamic heritage (e.g. traditional Levantine 
dishes such as mansif, musakhin, and kibbeh, and titles of folk tales). The naming 
pattern of Americanisation indicates American fast food culture (mainly identified 
through the use of monolingual English restaurant names on the fronts of restau-
rants) whilst the naming category of European (including Turkish) and Asian 
stereotypes relates to European (including Turkish) and Asian food styles (often 
through proper and common nouns pertaining to these cultures), which appears to 
symbolise the diversity within contemporary Jordan’s culinary offering. Restaurant 
foreign city names such as Shanghai or Milano, meanwhile, have been categorised 
as instances of European (including Turkish) and Asian stereotypes. As regards 
personal names in restaurant names, this category includes Arabic first names, sur
names, and nicknames. In addition, restaurant names may serve as markers of geo
graphical areas and colloquialism in Jordan through the incorporation of Jordanian 
city names (e.g. Amman and Aqaba) into restaurant names and idiomatic expres-
sions in colloquial Arabic into restaurant names, such as جيت بوقتك ‘You are on’ 
and شكلين مابحكي ‘If I say one thing I won’t say the other’.

Results
The findings of the present study indicate that restaurant names in Jordan may 

be used to identify types of ethnic foods served (e.g. US American, Italian, Turkish, 
East and South Asian), or to reflect cultural Arab-Islamic heritage, personal names, 
place names in Jordan, or colloquialisms. Restaurant names also show how the 
power of Americanisation and a fondness for European cultures affect the lives of 
Jordanians.

The various naming patterns of restaurants in Jordan with their percentages in 
the study data of 655 restaurant names are displayed in Table 1. According to the 
numbers provided in the Table, approximately 41% of restaurant names are Ame
rican-European-Asian, with the remaining 59% being of either generally Arabic 
or specifically Jordanian provenance. This suggests that the non-Jordanian names 
are more likely to be found in in affluent and tourist areas (see Alomoush, 2019).
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Table 1: Naming Patterns of Restaurant Names in Jordan

No. Naming Pattern Number 
of Restaurants %

1. Markers of Geographical Areas and Colloquialism in Jordan 125 19.08
2. Arabic-Islamic Cultural Heritage 176 26.87
3. Markers of European Stereotypes 85 12.98
4. Markers of Asian Stereotypes 42 6.41
5. Americanisation 146 22.29
6. Personal Names 81 12.37

Total 655 100

Markers of Geographical Areas and Colloquialism in Jordan
Of the total number of restaurant names, 125 (19.08%) include Jordanian place 

names and colloquial expressions. The names of cities appear as a marker of re-
gional distinctiveness, as in the case of Amman pertaining to both the city and the 
governorate (e.g. جنة عمان ‘Amman Paradise’ and مطاعم تلال عمان ‘Amman Hills 
Restaurants’). تلال عمان ‘Amman Hills’ incorporates the historic fact that the city 
of Amman was originally built on seven main hills, but now it “spreads across over 
twenty hills” (Bradley, 2006, p. 64). The proper noun العقبة ‘Aqaba’ in مطاعم شواطئ العقبة 
‘Aqaba Beaches Restaurants’ refers to the only seaside city in Jordan, which is 
currently regarded as one of the most significant tourist attractions in Jordan. Being 
home to the only seaport and many “species of fish and marine life” (Bradley, 2006, 
p. 227), Aqaba may be indirectly indicated through the incorporation of types of fish 
into restaurant names, such as مطاعم باراكودا ‘Barracuda Restaurants’ and مطعم الدولفين 
‘Dolphin Restaurant’ or through the inclusion of words pertaining to sea life in 
restaurant names (e.g. المحيط ‘The Ocean’ and لؤلؤة البحر ‘Pearl of Sea’).

The Levantine region has its own linguistic vernacular forms, which appear on 
the store fronts of restaurants. In the restaurant name كرمالك ‘For Your Sake Res-
taurant’, كرمالك ‘For your sake’ is a widely used expression in Levantine Arabic, 
and is sometimes used as an opening line of popular folk songs in the Levant. 
Similarly, فش قلبك ‘Vent your spleen’ in فش قلبك ‘Vent your Spleen Restaurant’, one of 
the most popular restaurants in Rainbow Street in Amman serving Mediterranean 
dishes, emphasises the significance of local culture and traditions in the process 
of restaurant-naming.

Arabic-Islamic Cultural Heritage
Of the total number of restaurant names, 176 (26.87%) are directly associated 

with Arabic-Islamic heritage. 24 restaurant names are named after prophets and 
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expressions mentioned in the Quran. In the restaurant name مطعم صبر ايوب ‘Ayyub 
Patience Restaurant’, the proper name Ayyub ‘Job’ is one of the prophets mention
ed in the Quran, who appeals to Muslims as “a splendid servant of God, patient 
and often repenting to his Lord” (Tottoli, 2001, p. 42). Other restaurant names 
expressing Islamic connotations are مطعم الشاكرين ‘Thankful People Restaurant’, 
and مطعم صحن الطيبات ‘Restaurant of Halal Delicious Dishes’. Both terms الشاكرين 
‘The Thankful People’ and الطيبات ‘Halal Delicious Foods’ connote a sense of grat
itude and obedience to the orders of God. However, to non-Muslim readers, the 
gratitude and obedience appear to be self-evident with “thankful”, but less so with 
“halal”. The use of such Arab-Islamic words as a business-naming practice is no 
doubt attributed to an emphasis on the idea of “a shared cultural identity” and 
draw the attention of the customers “to the quality of meals and foods prepared in 
accordance with Islamic laws” (Alomoush, 2015). Based on observations in the 
written commercial domain, these restaurants are mainly aimed at locals rather 
than tourists, and less found in tourist locations.

To remind customers of Arab-Islamic history and heritage, symbolizing differ-
ence and a distinguished cultural identity, 32 restaurants have historical Arab-Is-
lamic names. In the restaurant name مطعم ومعجنات الشيماء ‘Al-Shimmaa Restaurant 
and Pastries’, Al-Shimmaa is the milk sister of the prophet Mohammad. When Ha
lima Saadia, the foster mother of the prophet Muhammad, “brought the blessed 
child home, she had a daughter named Shaima” (Hijazi, 2014). Accordingly, in 
contemporary Jordan and other countries in the Arab-Islamic world, parents may 
decide to name their girls Shimmaa. In the restaurant name مطعم ومشاوي الطربوش 
‘Al-Tarboush Restaurant and Grills’, Al-Tarboush, a historical red head covering, 
represents an era of the Ottoman Empire rule in the Levantine where wearing this 
headdress for men symbolized Arab-Islamic heritage. Even though it is rarely 
worn by men in the modern era, the symbolism is still present. Restaurants also 
make use of the holiest cities and places of Islam, such as مطاعم باب مكة ‘Mecca 
Gate Restaurants’, مطعم الباب الشرقي ‘Eastern Gate Restaurant’, القدس ‘Jerusalem’, 
-Lights of Jerusa‘ مطعم انوار القدس Lights of Mecca Restaurant’, and‘ مطعم انوار مكة
lem Restaurant’. The name الباب الشرقي ‘Eastern Gate’ is used to refer to one of the 
major gates to the old city of Jerusalem. Although this name may have become 
meaningless to many secularised people, it remains meaningful to Muslims, 
Christians, and Jews in the Middle East. It is in this sense that the use of the 
names of holy places on restaurant fronts may be to assure the feeling of belong-
ing to Islam and Arab-Islamic cultural heritage for both business owners and 
customers. This meaning is further emphasized through the occasional occur-
rence of Quranic verses and images of Jerusalem and Mecca around restaurant 
names. These restaurants seem to be found alongside those with western-sound-
ing names.
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The names of restaurants (12 occurrences) may also provide a glimpse into one 
of the Arab world’s greatest collections of folk tales. ألف ليلة وليلة ‘Thousand and 
One Nights’ “provides a direct link to the Quran” (Allen, 2000, p. 64). Symbolic 
figures in this collection of narratives such as شهرزاد ‘Shahrazad’, the daughter 
of the king’s minister, are also used for naming restaurants in Jordan. Ali Baba 
and the Forty Thieves, one of the most well-known folk tales in the Arab-Islamic 
heritage, is also used to name مطعم علي بابا ‘Ali Baba Restaurant’, one of the most 
well-known domestic restaurants in the city of Aqaba, attracting “the crowds for 
its outdoor seating and central location” (Bradley, 2006, p. 224).

Of the 655 restaurant names recorded, 108 (16.6%) are indicative of Arab 
Middle Eastern cuisine. These restaurant-naming practices seem to revolve around 
the idea of originality in connection with Arab Middle Eastern cuisine. The res-
taurant name مطعم تنور الضيعة ‘Tannour Aldayaa Restaurant’ is suggestive of tradi-
tional Levantine countryside food, particularly baked bread, as it contains the word 
tannour ‘a clay oven’ used by villagers, especially in the Levantine region, and 
Aldayaa ‘village’ is also a Levantine Arabic word. The same is true of مطعم الصاج 
‘Saj Restaurant’, which may suggest for Jordanian customers traditional Bedouin 
bread shrak baked by using a saj, a traditional domed iron griddle. In the restau-
rant name مطعم اكلات اهالينا ‘Our People Cuisine Restaurant’, اكلات اهالينا here refers 
to Jordan’s traditional foods and dishes, such as mansif, zarb, and maqluba. One of 
the most common customs in Jordan is to offer food, especially Jordan’s tradition
al dishes, to guests very generously, so الضيافة اصول ‘fundamentals of hospitality’ 
in the restaurant name الضيافة اصول مطعم marks the Bedouin heritage of being so 
hospitable and generous to guests by offering them food and drink (Shoup, 2007, 
p. xii). Hospitality is not only unique to Jordan, but it is also the norm throughout 
the Arab world (Sobh et al., 2013). Such types of restaurants appear to be well-
known for serving special Middle Eastern dishes. This is clearly evident in the use 
of traditional Arab Middle Eastern foods consumed at breakfast, lunch, and/or 
dinner to name restaurants. The restaurant names زعتر وزيت ‘thyme and oil’, منقوش 
‘thyme baked bread’, مناقيش ‘loaves of thyme baked bread’, كماجة ريفية ‘a type of 
bread baked in the Levantine countryside’, and فلافل ‘falafel’ are all named after 
Levantine dishes commonly served during breakfast time. The term kibbeh in the 
restaurant name روعة الكبه ‘Wonder of Kibbeh Restaurant’ refers to one of the most 
traditional dishes in the Levant, especially Syria and Lebanon, usually served dur
ing the lunchtime and/or dinnertime. The food name also appears in many Arab 
Middle Eastern cuisine restaurant menus, presumably to attract a wide range of 
consumers. Mandi in the restaurant name قصرالمندي ‘Mandi Palace’ is an integral 
part of Yemen’s traditional cuisine and is now a part of Jordan’s diverse selection 
of foods. As the popularity of Yemeni cuisine, particularly mandi, is growing in 
the country, many restaurants include Yemeni traditional cuisine in menus and on 
restaurant fronts alike.
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Markers of European (including Turkish) Stereotypes
As Table 1 shows, 85 names (12.98%) are associated with European food styles. 

This not only shows cultural diversity within Jordanian cities, but also indicates 
a sense of diversity within Jordanian cuisine. It is common to find restaurants (52 out 
of 85) mainly serving Italian food, especially in affluent areas in Amman, as sug-
gested in the restaurant names used, including Melograno and Gusto Italian Res­
taurant. Turkish food dishes are also favoured by Jordanians, so 33 restaurants in
clude Turkish proper names. In the restaurant name قونيا مطعم ‘Konya Restaurant’, 
the proper name قونيا is one of the major cities and regional industrial centres in 
Anatolia in Turkey and has great historical importance in becoming ‘the major 
Seljuk royal capital’ in 1097 (Peacock, 2016). The common noun Zambak in Zambak 
Turkish Cuisines means in Turkish ‘water lily’, which is native to Turkey. Zambak 
Turkish Cuisines is one of the best places in Amman serving Turkish sandwiches 
and dishes. The Turkish word Lezzet in Lezzet Istanbul is originally borrowed from 
the Arabic word لذة ‘pleasure’, which also appears on the business name sign.

Markers of Asian Stereotypes
As Table 1 shows, East Asian food styles (e.g. Chinese, Japanese, and Korean) 

are also favoured in Jordan, so that restaurant-naming practices (42 out of 655, 
6.41%) take this into account. Chinese characters are visible on commercial streets 
in Jordan, particularly on the fronts of Chinese restaurants, which may be named 
after some of the regions in China (e.g. Love Xinjiang Chinese Restaurant and 
Peking Restaurant), or proper names of Chinese origin, as in the case of Xian 
Restaurant. Other Chinese restaurants are only named as Chinese Restaurant with 
Chinese characters accompanied by an image of a dragon. Furthermore, Japanese 
words such as Tsuki ‘moon’ and Izakaya ‘tavern’ are used for naming Japanese 
cuisine restaurants.

The spread of East and South Asian restaurants in the Jordanian marketplace is 
generally limited to those that offer cuisine from China, Japan, South Korea, and 
India. Chinese restaurants in Jordanian cities have attracted Asian workers from 
China, India and the Philippines who no doubt enjoy food from their homeland. 
These restaurants have also been a magnet for the local population and tourists 
(see Alomoush, 2015). This means that the names of these restaurants must ideally 
attract not only members of the foreign population, but also Jordanians who might 
be interested in East Asian food styles as well. For this reason, Bamboo, which is 
internationally associated with China (Chen, 2018, p. 6), and Sushi, a widely recog
nized traditional Japanese dish, it comes as no surprise that one of the restaurants 
in our sample utilized both of these terms in its business name (i.e. Bamboo Sushi).

South Asian cuisine is one of the most favourite in Jordan, so that Indian res-
taurants are very frequent in Jordanian commercial streets. For example, Chapatti 
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Indian Restaurant in Amman may be visited by Jordanians for having the most 
well-known Indian dishes. In the restaurant name Chapatti Indian Restaurant, 
Chapatti is an Indian wheat flatbread baked on a griddle. Indian cuisine restau-
rants may be named after mixed ground spices used in Indian food dishes, as in the 
case of Masala Indian Restaurant. The name masala means “a mixture of spices 
used to add spice and flavour” normally “found in dishes in the tandoori style of 
cooking of chicken” (Kaminsky – Long, 2011, p. 151), the style of which is taken 
into consideration through the use of the word Tandoori in Tandoori Restaurant. 
A tandoor is a type of a clay oven. In Jordan (and also in other countries such as 
Britain), it is expected that a tandoori restaurant would cook using such an oven.

Americanisation
As Table 1 shows, 146 (22.29%) names make reference to the power of Amer-

ican culture. Three different restaurant-naming practices are to be associated with 
American culture. It seems that many local business owners are influenced by 
American culture through selecting purely English names for their restaurants, 
usually rendered without translating them into Arabic. Examples of such mono-
lingual English restaurant names include Anyway Restaurant, Indiana, Burger 
Builders, Black Stacks, Somewhere Else, Chili House, Golden Chick, Burger One, 
Pepper and Pine, QuarterMoon, Shake and Bake, Fry the Bird, Bus Stop, and 
Quick Burger. The majority of these restaurants mainly serve fast food, which 
reflects the notion of American culture based on ‘speed and efficiency’. This is 
reflected in the American culture-oriented restaurant menus and fronts of the above-
mentioned restaurants, in which the word burger is often used, in addition to the 
occasional visibility of American culture-related expressions such as Uncle Sam 
on restaurant fronts.

Restaurant owners in Jordan are fully aware of the importance of English for 
advertising the food served and services offered. Integrating English words may be 
especially helpful in attracting younger generations. One restaurant that used this 
strategy to the extreme was Burger Builders in Amman. Not only does the estab-
lishment have an English name, but many of the dishes on the standard menu are 
written in English (e.g. the Classic Burger, Bacon Burger, and Grilled Chicken 
Burger). The same strategy was used by another establishment in our sample, Fire­
fly. This English named Jordanian restaurant also has an English language slogan: 
“Above all Burgers”. This finding is somewhat in line with what Ong, Ghesquière 
and Serwe (2013) reported. In their study of local restaurant naming practices in 
Singapore, they found that the practice of naming shops using English words is 
increasing in an effort to appeal to clients with cosmopolitan backgrounds. Hence, 
in business naming, English “does seem to have the role of a medium of American 
cultural expansion” (Holmes, 2007, p. 105).
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What is remarkable about the linguistic restaurant-naming practices is the use 
of code-mixing practices, reflecting “a melding of local and global identities” 
(Alomoush 2019, p. 41). Accordingly, innovative restaurant-naming practices are 
often accorded a pivotal role by many food business owners. This is exemplified 
by the restaurant name مطعم هايلاند meaning ‘Highland Restaurant’, which origi-
nally refers to both the Arabic word مطعم ‘restaurant’ and the English word in 
Arabic script هايلاند ‘Highland’, which would strongly imply Scottish cuisine in 
Britain. Remarkably, three restaurant names are somewhat different onomastic 
words, created as blends of English honorific titles followed by Arabic words. 
The restaurant name Dr. فول is a blend of the abbreviation Dr of the English word 
‘doctor’ and the Arabic word فول ‘broad beans’. The same is true for the restaurant 
name Mr Lazeez. a blend of the abbreviated element Mr of the English word 
‘mister’ and the Arabic word Lazeez ‘delicious’ (see Alomoush, 2021). Although 
Dr and Mr are not exclusively English, in Jordan, they are strongly associated 
with English, the only widespread foreign language in the country.

International American brands were also found in the sample, especially Mac­
Donald’s, KFC, and Popeyes. These American brands are frequently visited by 
Jordanians, especially members of the young generations. In Jordan, MacDon-
ald’s delivers a wide range of meals to Jordanian customers such as Big Mac, 
McChicken, and McRoyal, each of which is a blend of an abbreviated form of 
MacDonald’s fused with big, chicken, or royal respectively.

Personal Names
As far as personal names are concerned, there are 81 restaurant names (12.37%) 

which are based on first names (both male and female) in this category. These first 
names may or may not be given after the restaurant owner. Examples of restau-
rants with female first names are مطعم تمارا ‘Tamara Restaurant’, مطعم ساديا ‘Sadia 
Restaurant’, and شاورما ريم ‘Reem Shawarma’. شاورما ريم in Amman is apparently 
one of the most famous domestic restaurants serving particular types of fast food: 
shawerma ‘shawarma’ and farouj ‘spit-roasted chicken’. In the group of male 
first names used in restaurant-naming, هاشم ‘Hashem restaurant’ Nour Al-Adeen 
Shawarma is one of the most famous restaurants in Jordan. هاشم is a well-known 
restaurant for both Jordanians and the tourist population for having a cheap lunch 
of hummus with a cup of mint tea.

One of the most characteristic features of personal names is “that they catego-
rize their bearers” as exemplified “through inheritance of a surname or family 
name” (Blount, 2015, p. 618). That is why family, lineage or clan names could be 
employed for a restaurant name selection, examples of which include the restau-
rant names of مطعم جرايسة ‘Jaraiyseh Restaurant’, مطعم ومشاوي ابوعصفورة ‘Abuas-
fourah Restaurant and Grills’, الجيزاوي ومشاوي   Al-Jizawi Restaurant and‘ مطعم 
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Grills’, مطعم ابو جبارة ‘Abu Jabarah Restaurant’, and شاورما الحلبي ‘Al-Halabi Res-
taurant’. Honorific title names, or more precisely teknonyms, are also common in 
Jordan as other Arabic-speaking countries, typically being used as a sign of re-
spect and simultaneously indicating one’s social status and position in social life. 
Teknonyms may be used for naming restaurants such as ابو كمال ‘Father of Kamal’ 
and ابو محمود ‘Father of Mahmoud’.

Being thought as a marker of endearment, nicknames may be used for naming 
restaurants. Nicknames are often coined through the use of a diminutive word as 
a marker of expressive meaning. The name زيودة ‘Little Zaid’ in مطعم زيودة ‘Little 
Zaid Restaurant’ is derived from the proper name زيد ‘Zaid’ by the addition of the 
Jordanian Arabic infix و ‘w’ after the second letter of زيد and the suffix ة, pro-
nounced as ‘h’.

Conclusion
The current study is significant in the field of restaurant names insofar as it 

shows the diversity within Arab Middle Eastern culinary offerings and heritage. 
In addition, restaurant names in Jordan emphasise the significance of the legacy 
from the era of the Ottoman Empire when it comes to Jordan’s cultural heritage, 
as evidenced by the efforts exerted to maintain it (Shoup, 2007, p. 60). However, 
they have become markers of Western lifestyle and variety in cuisine. The images 
of sacred places in the Arab-Islamic world (e.g. Jerusalem and Mecca) and sym-
bolic entities (e.g. the dragon image on the fronts of Chinese restaurants) in other 
cultures accompany restaurant names at times, probably “to promote the authen-
ticity of the food served” (Chen, 2018, p. 9).

The non-Jordanian restaurant names tend to appear more often in affluent and 
tourist locations. In Jordan, consumers find restaurants “eye-catching” and more 
prestigious, if they are “blasted with words of English origin” (Alomoush, 2007, 
p. 3). The prominence of this advertising helps to ensure the continuing popular-
ity of English names in the catering and hospitality industry. The study also sug-
gests that the naming of restaurants using European and Asian languages may be 
connected with widespread European (including Turkish) and Asian stereotypes 
in Jordan. Given the significance of stereotyping in cross-cultural relations, this 
connection would be certainly worth investigating in future research.

The current study has only highlighted the process of restaurant naming in 
Jordan, so the study results are not necessarily applicable to other types of retail 
outlet. However, based on what has been so far established, it seems likely that 
the cultural trends driving the restaurant-naming process in Jordan may be found 
in other public-facing sectors both of the Jordanian economy, and of other non-
Western economies that are opening to globalisation, and so this might prove to 
be a fruitful ground for further research.
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ZPŮSOBY POJMENOVÁVÁNÍ RESTAURACÍ V JORDÁNSKU
Tato studie se zabývá názvy 655 restaurací v Jordánsku. Korpus jmen pro tento výzkum 
byl nashromážděn ze tří online zdrojů. Výsledky ukazují, že v procesu pojmenování 
restaurací v Jordánsku se projevují různé tendence, např. využití regionalismů a ho-
vorových výrazů, odkazů na arabsko-muslimské kulturní dědictví, evropské (včetně 
tureckých) a asijské stereotypy, amerikanizace a osobní jména. Výsledky analýzy po
tvrzují rozmanitost současného jordánského kulinářství (např. vlivy blízkovýchodní, 
americké, italské, turecké, indické a čínské kuchyně).
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