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SOME REMARKS ON CULTURAL CONNOTATIONS OF
URBANONYMS AND IDIOMACITY IN A CONTRASTIVE
PERSPECTIVE

1. Introduction

In a linguo-cultural perspective proper names cdtrista group within which a
number of onyms evoke cultural connotations in leagge users. Such names tend to
be culture-bound and they are included in the idiboon of a given language, being
part of its collective memory. Therefore, such units are particularly interesiimg
contrastive perspective. So far little attentios baen paid to urbanonyfhas carriers
of cultural connotations and their cross-linguistiguivalents. Cultural connotation,
understood as “the interpretative relation betwlggguistic signs and symbols of any
other cultural non-verbal codé’ ,can be evoked by any culturally marked words,
either common names or proper names.

Nowadays urban culture is developing rapidly wahduage users finding socio-
-cultural benchmarks in everyday contexts, and, aagesult, more and more
urbanonyms function as units carrying connotation$lich motivate numerous
language phenomena, such as single-word metaphogshraseological units of
various kinds, including proverbial expressionse Timmes in question tend to be
culture-bound units, expressing evaluations or @nat attitudes of language users, in
many cases specific to a given culture.

Y Cf. Ch. Taylor, Language to Language, A practiaatl theoretical guide for Italian /
English translators, Cambridge 1998, pp. 103-106;Sabban, Culture-boundness and
problems of cross-cultural phraseology. In: H. Burg D. Dobrovol’'skij — P. Kihn (eds.),
Phraseologie / Phraseology. Ein internationalesdHach zeitgenéssischer Forschung / An
International Handbook of Contemporary ResearchlilB2007, pp. 590-605; A. Sabban,
Critical observations on the culture-boundnesstohgeology. In: S. Granger — F. Meunier
(eds.), Phraseology. An interdisciplinary perspagtiAmsterdam — Philadelphia 2008, pp.
229-241.

2 For the definition of the termsrbanonymas well as the differences between the terms
urbonym and urbanonym see: R. Sramek, Urbanonymie a urbanonymie. Ondckgst
zpravodajCSAV 31, 1990, pp. 65-67.

¥ V. Teliga — N. Bragina — E. Oparina — |. Sandoksja, Phraseology as a Language of
Culture: Its Role in the Representation of a Coiec Mentality. In: A. P. Cowie (ed.),
Phraseology. Theory, Analysis, and Applicationsfdbxk 2001, p. 59.
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The present paper aims at shedding light on urbansncarrying cultural
connotations viewed in a contrastive perspectivi) @& special focus on their cross-
linguistic equivalents. Special attention is paidranslatability of such units and their
lexicographic description, which is particularly portant from the point of view of
translation studies and foreign language teachiige typology of cross-linguistic
equivalents is developed, exemplified and discusSetkcted techniques of translation
of the onyms at issue are presented in the papeelas

2. Urbanonyms and idiomacity

Proper nouns of all kinds, which function in a givanguage, can be carriers of
cultural connotations. Anthroponyms constitute thggest group of onyms which
have connotative potential, while the second biggesnade up of toponynis.The
term toponymencompasses a number of different kinds of placees® The group
chosen for the analysis is composed of urbanonyims.termurbanonymcan be used
in a narrow or broad sense and in the present paperused in the latter one, i.e.
urban place names are defined as “a group of namm@ating a variety of places in
the urban space”. Such names, like any other proper names, can aealltural
connotations, which result in their idiomatic cheea.

According to Kramsch, “language expresses cultuedlity (...), language
embodies cultural reality (...), language symbolizedtural reality”” The relation
between language and culture, summarized by Kramisclvery important in a
contrastive perspective. It is closely connecteth udiomacity, which is defined as a
universal property which a language needs to exjtarekpressive possibiliti€s The
termidiomacityis used with reference to a number of phenomema,ob which, i.e.
urbanonyms having cultural connotations, is disedss the present paper.

Such proper names tend to have two functions,ai.denotative one, as proper
name and a connotative one, as common name. Theyintkergo the process called

4 J. Szerszunowicz, Some remarks on the evaluatimaatations of toponymic idioms in a
contrastive perspective. In: R. Corrigan — E. A.rMa@sik — H. Ouali — K. M. Wheatley

(eds.), Formulaic Language, Volume 1, Distributiand historical change, Amsterdam —
Philadelphia 2009, pp. 173-174.

® Cf. T. McArthur (ed.), The Oxford Companion to tBaglish Language, Oxford 1996, pp.
704-705.

® K. Handke, Nazewnictwo miejskie. In: E. Rzetel§laeszko (ed.), Encyklopedia polskie
nazwy wiasne, Warszawa — Krakéw 1998, pp. 283-3D6;Rzetelska-Feleszko — A.

Cieslikowa (eds.) — J. Duma (cooperation), Stofglkka onomastyka. Encyklopedia, Vol. 2,
Warszawa — Krakow 2003, p. 294.

) €. Kramsch, Language and Culture, Oxford 2008, p.
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deonymizatior?) as a result of which they are used as metonyreiesHarley Street
ODLPN: 104, Madison AvenueMED: 860) or metaphors (e.¢the Ritz, Piccadilly
Circus ODLPN: 178). Using the ternantonomasiato describe the phenomenon
renders it possible to create a sense of continoftymetonymy and metaphor.
Actually, there are various possibilities of secaryduses of proper nam&s, for
instance creating derivatives or using a given nama constituent of a phraseological
unit.

3. The urbanonym as a carrier of emotions and evaations

In general, many proper names are emotionally naaggel convey evaluations,
which tend to be bipolar and scaldrA multifactorial analysis of urbanonyms shows
that numerous names are carriers of axiologicaleandtional load, evoking cultural
connotations in language uséfsit should be stressed that the connotations aeiss
are of different character, i.e. they can be dedollg a number of language
communities, which means they are internationatiggarstood, e.ghe Ritzconnotes
luxury. Second, some urbanonyms can carry culewahotations only one language
community is familiar with; thus, they are decodad the national levéf) For
instance, it can be assumed that the n&8iangsgate evokes connotations such as
vulgarity in the citizens of Great Britain. Furthesre, some connotations of local
character, which means the name evokes given catmad in language users of a
particular area, for instance, the nam#t Streetevokes cultural connotation in
inhabitants of Sydney.

® F. Columas, Idiomazitat: Zur Universalitat deso&linkratischen, Linguistische Berichte
72, 1981, pp. 27-50.

° M. Rutkowski, Apelatywizacja a deonimizacja. Zwazan nad zakresem terminéw. In: A.
Cieslikowa — B. Czopek-Kopciuch — K. Skowronek (ed\Npwe nazwy wiasne — nowe
tendencje badawcze, Krakow 2007; M. Rutkowski, Nteta motywowane metonimicznie
(metaftonimie) na przyktadzie nazw wiasnych, Bitgdokie Archiwum gzykowe 8, 2008, pp.
95-104.

19 E. Rudnicka, Eponimizmy versus eponimy. Eponimiziako efekt apelatywizacji
eponimow. In: Z. Abramowicz — E. Bogdanowicz (ed€Dnimizacja i apelatywizacja,
Biatystok 2006, pp. 194-198.

D F. Cermak, Functional System and Evaluation. In: Eitéap — M.Cervenka — O. Leska —
P. Sgall (eds.). Travaux du Cercle linguistiquePdaguen.s. Prague Linguistic Circle Papers,
Vol. I, Amsterdam — Philadelphia 1995, pp. 73—-84.

12 cf. B. Der@, Pochodne nazw wtasnych w stowniku i wégle, Opole 2005, pp. 37-51.

13 s, Gajda, Narodowokulturowy sktadnik znaczenia wnamtasnych w aspekcie
edukacyjnym. In: R. Mrozek (ed.), Nazwy wiasne wzyku, kulturze i komunikacji
spotecznej, Katowice 2004, p. 24—-26.
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Thus, a number of urbanonyms function as convealiped metaphors in a given
language, some of which are registered in lexiquyaworks (e.g. CHD, CIDE,
DMD, MED, NPED, ODI, OGBAC, PPR), for example: Er§edlam‘a noisy and
confusing place or situation: chaos’; from the navh@n old psychiatric hospital in
the UK (MED: 109);Fleet Streetthe British newspaper industry’ “The offices of
most national newspapers were in this street irtrgehondon in the past. (...)"
(MED: 535);Tin Pan Alleyinformal ‘the people who write, produce, and ptepular
music, or the part of a city where they work’ (MELE08);Billingsgate‘a famous old
London fish market that used to be on the norttklzdrthe Thames in the City. It was
well known for the bad language of the people winoked there’ (OGBAC: 53).

Moreover, it is worth observing that some urbanoicynonventional metaphors
can serve as a base for derivatives, which caedistered in lexicographic works. For
instance, the adjectivetzy, used in informal variety of the English languagdich
means ‘expensive and fashionable’ (MDE: 1227), é&mgwve, fashionable and
luxurious’ (CIDE: 1227) ‘ostentatiously smart’ (NBE 1207), ‘very smart and
elegant’ (CHD: 1210). The base of the adjectivalvdive at issue is the name of the
Ritz Hotels (OGBAC: 454), noted for their opulendsexicographic works also
register other derivatives, for instance, the advizily and the noumitziness(NPED:
1207; CHD: 1210). As to the onym, it is worth adgimat it is also a constituent of
idioms, for instancerou are not at the Ritzh pragmatic unit used to suggest that
somebody should not expect luxury (PDEI: 2@3)dput on the Ritf'make a show of
luxury and extravagance’ ODI: 243).

It should be emphasized that numerous urbanonyratephors are not registered
in lexicographic works, for instanc#leksykis an informal name of a district called
Starosielce in Biatystok, a city in Poland, meamsglangerous place’. The conventional
metaphor is known to the vast majority of the inteiis of the city of Biatystok.
Metaphorical meanings of urbanonyms functioning igiven place can be determined
as a result of field research, for examples inewgi and questionnaires done with
inhabitants of the city.

Furthermore, attention should be paid to polysemyinaleterminacy of the
urbanonym’s metaphorical meaning. Peters giveexiaenple of the&Gowingscase as
illustration of the problem at issue. The exprassiased in Australian English,
contains an onym which is the name of a men’s deant store in Sydney. The
origins of the phrasgone to Gowingswhich Peters describes as “a metropolitan
idiom”, are connected with a series of advertisasieshowing scenes vacated by
those who had gone to find bargains in the depantnstore. There was an
advertisement set in a church in which the bridegravas absent and an explanatory
note Gone to Gowingsvas fastened to the altar. Therefore, the ungsate was used
to refer to a general excuse for somebody’s abseheereasons of which cannot be



Stati 551 Aatnomastica LI, 2

specified or should not be given. As a result & #glusive character, the idiomatic
expressiongone to the Gowingss used to euphemistically describe financial
deterioration, failure of a horse or a sports tdarnwin, illness, overconsumption of

alcohol and hangover as well as demefftiaThis example shows how an

urbanonym’s connotative potential of indeterminatearacter can be exploited by
language users.

The cultural connotations of urbanonyms can mtdivahraseological units.
Many various proper names function as constitueftsliomatic expressions’ For
example, the evaluative potential of the urbanonganm be exploited in a given
phraseological unit, as it is in the idiswear like a Billingsgate fishwifé/loreover,
some urbanonyms are vital means of expressingredttound concepts. To illustrate
the phenomenon two units will be presented. Thet foine, the Italian idionaver
bevuto 'acqua del porcellindit. to have drunk the water from the wild boaviD: 5)
contains the name of a bronze image of a wild ldach adorns a famous fountain at
Logge del Mercato Vecchio in Florence. The mearohghe unit is ‘be a Florence
citizen, with all typical qualities’. The other ite be born within the sound of Bow
Bells, has the name of a church as its constituent.nié@ning of the units is ‘to be a
true cockney'. Both idioms exploit the connotatpatential of the onyms which are
their constituents.

The knowledge of metaphorical potential is partinguo-cultural competence of
a language uséf) Therefore, the notion of the urban mental map,ewstdod as a
collection of connotative potentials of urbanonymsa given language, is of great
importance in a cross-linguistic perspective. Adexhforeign language learners need
to gain the knowledge of metaphorical meaningsrbamonyms in order to develop
their intercultural competence. Moreover, secondamganings of urbanonyms are
important from the point of view of translation dies.

Therefore, the connotative potential of urbanonyiileewise all other proper
names functioning in a given language, requiresoper lexicographic descriptidf.

14 p. Peters, Similes and other evaluative idiomatistralian English. In: P. Skandera (ed.),
Phraseology and Culture in English, Berlin — NewRky2007, pp. 235-255.

19's. Fiedler, English Phraseology, Tiibingen 2007.

1) J. Szerszunowicz, The Metaphorical Potential aE®INames in a Contrastive Perspective.
In: K. K. Kpacosckwuii — E. K. Kimmmen — 0. @. Poii — O. U. I'psaynosa (eds.),I'eorpadus B

XXI Beke: mpoOIbeMbl U TEPCIEKTHIBBI pa3BUTHA. Marepuaiabl MexIyHapoIHON HaydHO-
HgaKTquCKOﬁ koH(pepennuu, bpect 2008, pp. 154-155 (abstract).

1) 3. Szerszunowicz, On the Presentation of Onoméditiens in Bilingual English-Polish
Dictionaries of Idioms. In: E. Bernal — J. DeQ&séeds.), Proceedings of the Xlll Euralex
Congress, Barcelona 2008, pp. 909-914.
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The inclusion of connotations of a given urbanonsupplemented with authentic
examples from a variety of texts, both spoken anttem, is a prerequisite to a proper
command of a given onym, necessary for having adgoommand of a given
language.

4. Urbanonyms and cross-linguistic equivalence

In a contrastive perspective one can distinguighesgroups of cross-linguistic
equivalents of urbanonyms evoking cultural connote)!® the first of which is
composed of full equivalents, i.e. urban namesciwliiunction in the same form and
have the same connotations in the target languadeimrathe source language. The
following pair of urbanonyms illustrates the retetidescribed: Englhe RitZany of a
number of hotels around the world established bynamed after the Swiss
businessman César Ritz (1850-1918). They are farfmubeing comfortable and
expensive’ OGBAC: 454~ Pol.Ritz (‘good quality hotel’; “best hotel’). In fact, @n
can assume that such units and their cross-linguesfuivalents are unlikely to be
identical if a number of parameters, such as siylimarkedness, frequency etc. are
taken into consideration. Therefore, the tegoasi-equivalentss more adequate to
describe the units at issue.

The second group is composed of partial equivaldrgs urbanonyms having
given cultural connotations in the source languagé different urbanonyms in the
target language whose cultural connotations anatiickd or very similar in to the ones
the source language urbanonyms have. For exanmpenglish and Polish there are
urbanonyms used metaphorically to name a busy phat& Grand Central Station
‘best known railway station in the US. It is on E48" Street in New York (...). The
main area is very large, and the trains enter aade the station on 123 tracks,
arranged on two levels’ (OGBAC: 236} BrE Piccadilly Circus‘a place in the West
End of London, England, where several famous &restet, including Piccadilly,
Regent Street, Shaftesbury Avenue. Noisy, crowdigcks are sometimes compared to
Piccadilly Circus” (OGBA: 413)— Polish Marszatkowska (cf. ruch jak na
Marszatkowskiejit. traffic like in Marszalkowska; used in WarsaMlarszatkowska is
a street in Warsaw known for being very busy; WSHIF5). Such units as those

18) J. Szerszunowicz, Some Remarks on Equivalentsopbfiymic Idioms in a Contrastive
Perspective. In: L. I. Korneeva — T. V. Kuprina —-\D Obvinceva (eds.), Inostrannye yazyki
I literatura v sovremennom mezhdunarodnom obraetvatn prostranstve. Sbornik naucz-
nych trudov. Vol. 1, Ekaterinburg 2007, pp. 299-30%/idovi¢-Bolt — J. Szerszunowicz, On
the Croatian Toponymic Phraseological Units and ifTh®lish Equivalents. In: J. F.
Nosowicz — J. Gorbacz (eds.), Edukacja dla przysgivol. V, Biatystok 2008, pp. 135-146.
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listed, even though they differ in imagery, canused as functional equivalents in
some contexts”

The third group of equivalents of urbanonyms evgkaultural connotation in
language users is made up of descriptive equivglemtiich means that the source
language urbanonym is substituted by a phrasesarigtive character, i.e. the phrase
does not contain the source language urbanonynmyotaaget language urbanonym.
For example, the English urbanonywiadison Avenuean be translated into the Polish
language aprzemyst reklamowy Ameryitit. advertising industry of America). What
is lost in translation is the imagery of the soussguage urbanonym.

Moreover, the urbanonym which is a carrier of aalticonnotation in the source
language can be transferred to the target langwétbeexplanatory amplification, i.e.
the information regarding the cultural connotatminthe urbanonym at issue: Eng.
Harley Street— Harley Streetulica w sercu Londynugdzie znajdyj sie gabinety
drogich lekarzylit. Harley Street, the street in the heart of don, where surgeries of
expensive doctors are). Such amplifications fumcie a compensation means, which
are necessary, since the English urbanonyms a dsunot evoke any connotations in
native users of the Polish language. Thereforayguhhe urbanonyms in the target
language without amplifications can result in asgeof so-called concrete foreignness
in the receiver of the translated té%t.

In a cross-linguistic perspective urbanonyms cgimge cultural information
pose certain problems of great importance for tediom. The first problem is the
difficulty connected with proper decoding a giverbanonym as a metaphor in a
particular context. Providing that it is done swssfally, the meaning is to be
determined, which may cause problems due to thgseoly of the unit or the
indeterminacy of its meaning. Furthermore, choosihg best equivalent of the
urbanonym is a complex process which is to be cetaglin order to achieve a good
quality translation of the unit. It involves theadysis of all possible equivalents of the
urbanonym in question in the target language. dukhbe stressed that the choice of
the cross-linguistic equivalent depends heavilyr@ncontext.

5. Conclusions

The knowledge of the cultural connotations of udramims should be considered
as part of being bilingual and bicultural, whichais important implication for foreign
language teaching, translation studies and lexagggy. Connotations of urbanonyms
are exploited in a variety of written and spokextdeand they perform a variety of

19 D. Dobrovol'skij — E. Piirainen, Figurative Langye Cross-cultural and Cross-linguistic
Perspectives, Amsterdam 2005, pp. 63-67.
20) Cf. R. Lewicki, Obcé¢ w odbiorze przektadu, Lublin 2000.
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functions. Therefore, having a good command ofvargilanguage entails being able
to use urbanonyms as secondary onyms evoking catmmwd and to decode them
properly when used in discourse.

Urbanonyms require a proper lexicographic desanptcovering their connotative
potential and emotional markedness in a given laggu The inclusion of detailed
lexicographic information regarding connotativedoaf a given urbanonym enables
language learners to gain knowledge necessarycimddethe units used in a variety of
texts as well as facilitates the process of traisieof texts containing the names at
issue, thus improving the quality of the final puotiof the process.
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Resumeé

Odkazy na kulturni konotace urbanonym a idiomatiénost v kontrastivni
perspektivé

Urbanonyma (jména ulic, nassti nebo ostatnich mist veéstt) mohou nést
kulturni konotace, které maji velky vyznam v kostreni perspektiy. Nektera
urbanonyma maji konotace univerzalniho charakjeré,konotace jsou narodni nebo
lokalni. V grispévku je predstavena a analyzovana typologie transjazykoviwiva-
lenti urbanonym nesoucich kulturni konotace. Znalosbkaxi viastnich jmendetns
urbanonym jecasti bilingvniho a bikulturniho zivota. Konotativpotencial urbano-
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nym si vyzaduje vlastni lexikograficky popis, ktgeyzasadni ifp vyuce ciziho jazyka
a v pekladatelstvi.
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